
Tap into The Power of Promotional Products!
Do you want to help your company generate sales, improve customer loyalty, boost employee morale and 

increase productivity?  Here are 10 ideas for using promotional items to create a successful marketing campaign.

Choose a theme to promote a product launch.  Use 
promotional products to create an e�ective, targeted campaign 

designed to achieve your business objectives.  It is interesting to note 
that 48% of participants in one study did business with the advertiser 

after receiving a promotional item.  Spread the word.   Get results.  It 
can work for you. 

Sponsor a unique event 
and invite the local media.  
Generate positive publicity.  Bolster 

your company image.  Create a 
positive buzz in your community.  

Promotional products can help you 
get your message heard.

Tap into a current trend.  It has been reported that many companies are investing in preventative 
health care programs.  Workplace wellness programs are saving both employers and employees a lot of 
money and improving the bottom line.  A healthy lifestyle is a major selling point.  It’s not only a good 
return on investment, but a great recruiting and retention tool.  Use promotional products as incentives and 
start your program today.

Implement an employee 
recognition program.  

Employees should be rewarded 
for their dedication and hard 

work.  Foster goodwill.  Retain 
quali�ed people.  Improve 

morale.  Motivate sta�.  Reduce 
turnover.  All are good incentives 

to recognize your employees 
with a gift of appreciation.

Show appreciation to your current customers.  
The holidays are a perfect time to say “Thank you” to your loyal customers. 

Consider  logo’d and imprinted products.  There are many options 
ranging from items used in an o�ce environment, personalized items and 

items that can be used in a car, to name a few.  Promotional products are ideal 
for your “gifting” programs and will certainly enhance your professional image.

Improve traffic at tradeshows.  Stand out in the crowd.  Generate excitement.  Be the “talk of the show”.  
Create a theme and use inexpensive promotional products to help you enhance your tradeshow experience.  
Increased booth tra�c leads to new customers and new customers means new business!!

Add interest and improve response rates to your direct 
mail campaign.   

Use promotional products as an incentive to get recipients to respond to your 
direct mail piece.  Motivate them with a gift:  Include something in your piece or 

persuade them with an o�er.  All the big companies do it – follow their “lead”.

Raise money for charitable 
causes.  “Giving” makes everyone feel 
good.  In a recent study, 65% of respon-
dents said that when price and quality 
are equal, they would choose a brand 
associated with a good cause. Maximize 
your e�orts with promotional products.  
If you plan carefully, your business will 
gain a positive image, increased com-
munity support, customer loyalty, emp-
ployee satisfaction and increased sales.

Run a sales contest.  Motivate your sales team.  Bring 
excitement to the sales contest.  Adding promotional products to 

the competition will improve results.  Select items that build antici-
pation and reward productivity.  Make your next contest a “winning” 

one.

Create a lasting impression.  According to research-
ers, promotional items, used repeatedly over a period of time, 
create memorable and lasting impressions. They improve your 
company image and strengthen name recognition.  A promo-
tional product campaign will work harder and longer for you 
than most other forms of advertising.

Do not underestimate the power of using promotional products. 
They not only enhance your image, they generate results.  Contact us today for more valuable ideas.  We’ll help 

your �nd the perfect item to make your next promotion an overwhelming success!
www.twinvisionspromo.com        twinvisionspromo@gmail.com
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